Resilient Mom



These guidelines have been created to help build and maintain

a cohesive voice and expression throughout Resilient Mom’s platforms.

Our objective is to create guidelines that are firmly structured

to keep consistency, but with some flexibility to allow creativity.

Following these guidelines will ensure

the brand is always strong and recognizable.
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Our overall brand was created by listening to
BIPOC women talk about their pregnancy journey.
The strength, elegance, and power they displayed

is what we aspire for the Resilient Mom brand.

Brand




To radically redefine the pregnancy
journey as a BIPOC woman in the US.
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Creator

| AM...

KIND

Resilient Mom understands when BIPOC women
speak about ‘Birthing While Black.’

PASSIONATE

Resilient Mom comes from a place of personal
experience in seeking to make a difference.

RESOLUTE

Resilient Mom is steadfast in its commitment to
assist the BIPOC community.

| VALUE...

TRUE COMMUNITY
Resilient Mom understands that a deep

respect fosters a true community.

STRENGTH IN UNITY
Resilient Mom knows that the only solution
is better communication between moms

and their support group.

BIRTH EQUITY FOR ALL
Resilient Mom is unwavering in our

commitment to achieve birth equity.

BRAND / IDENTITY

3



BRAND

Purpose
ldentity

Manifesto

Moodboard

COPYWRITING

Voice
Attributes

Tone

IDENTITY

Logo Mark
Guidelines
Improper Use

Color Palette

Typography

IMAGERY

Photography
lconography
Illustrations

Elements in Use

CONTACT

Manifesto

One brick was thrown at Stonewall.
One man told a nation about his dream.
One woman chose her seat at the front of the bus.

When we think about revolutions, we think scales of grandeur, mass protests, and hunger strikes.
But when we look at all these instances objectively, they seem like small drops in an ocean.
These singular moments in time lit the path to change by building the foundation for true
community amongst those who were not being heard.

Resilient Mom empowers a revolution for BIPOC women in their pregnancy journey by reinventing the
maternal healthcare ecosystem with a new care model. This model embodies true community by bringing
resources, hospitals, and peers together to support moms with the respect and listening they deserve.

The flames of revolution are sparked by one passionate, resolute, unified voice.

So let’s start a fire.

BRAND / MANIFESTO
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The powerful words we choose
work to provide structure and clarity
to our mission. Through establishing a positive
outlook, we promote our resilient nature.

Copywriting



Voice

MOM

A mom is a force to be reckoned with. She wants the best for you.

Even if you fight back and think she’s standing in your way, she’s steadfast

and prepared to fight for you and fight with you. Your mom’s voice is the

first one you hear. It's the comfort that envelops you when you’ve had a bad day.
A mom’s voice is caring, loving, wise. It's a voice that sticks with you, one that
guides you with her wisdom. One that spurs you on. It's your mom’s voice.

Comforting
Nurturing
Steadfast
Resolute
Selfless
Powerful

COPYWRITING / VOICE
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Attributes

TRUSTWORTHY
“To be trusted is a greater compliment than being loved.”

George MacDonald

STEADFAST

“Be like the cliff against which the waves continually break;
but it stands firm and tames the fury of the water around it.”

Marcus Aurelius

INVESTING IN CHANGE

"Change will not come if we wait for some other person or some other time.
We are the ones we’ve been waiting for. We are the change that we seek.”

Barack Obama

COPYWRITING / ATTRIBUTES




Tone

FUNCTION

We want our words to achieve a purpose —
to be the spark that ignites a revolution for
the betterment of the maternal health of
BIPOC women. We seek to accomplish

this through using words that communicate
warmth and comfort to our users. We want
them to know where always looking out for
them and in all of our functionalities we
have their best interest at heart.

HCP locator ool
Sign up forms
App functions

EXPRESSIVE

Telling a story requires bold and beautiful

language to capture the attention of an audience.

We want to showcase and highlight the entire
BIPOC pregnancy journey, in an inspiring,
aspirational and honest tone. Our copy needs
to connect with our audience and use vivid
language to invoke a deep sense of trust.

Blog
Social Media
Video

COPYWRITING / TONE
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Our brand identity was created by combining
the strength of motherhood, elegant design,
and unwavering resilience. It is the spark that ignites change.

Identity
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The Resilient Mom logo is inspired by the intimate act
COPYWRITING of a mother holding her belly. Her entire world is in her hands.
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Here are the multiple variations our version of the Resilient Mom logo can be featured in.

Voice
The Resilient Mom logo can be displayed in both a vertical and horizontal format.
Attributes The last logo on the far right showcases the logo in a support position which can be paired with our
hospital partners.
Tone
IDENTITY
Logo Mark

Guidelines

Improper Use

POWERED BY

RESILIENT 2 RESILIENT

Color Palette

MOM MOM

Typography

RESILIENT
IMAGERY MOM

Photography

lconography

[[lustrations
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Voice Qur icon can exist without the wordmark when
A rrile e the brand name has already been established.
The word mark can never exist without the icon.
Tone
IDENTITY
CLEARING SPACE
Logo Mark

The logo needs adequate space to

Guidelines hold up its integrity and visual impact.

Improper Use This is conducive to the design of the logo,
so it can be easily seen, and distinguish
Color Palette itself from other artwork, text, or logos.
Typography .
The minimum clear space of all logos and logo
variations is 25% of the mark on all corners.

IMAGERY
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Illustrations
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For the usage of this logo, please do not harm its integrity by changing it or using any
COPYWRITING personal creative choices. The following are a few examples of what NOT to do with the logo.

Voice

Attributes

Tone

IDENTITY /' LIENT RESILIENT RESILIENT
L RESILIENT - MOM MOM

Guidelines Do not manipulate the form by Do not use gradient in any way Do not re-scale, stretch or distort the Do not manipulate the color of Do not lower the opacity of the logo

removing any of the elements logo in any way the logo other than white,
black or brand colors

Improper Use

Color Palette
Typography
IMAGERY RESILIENT MOM RESILENT
MOM
Photography
lconography
Do not rotate the logo at any angle Do not use the logo in any Do not use the logo over Do not use the word mark on its own Do not resize the logo to less
lllustrations format that may be abbreviated complicated patterns and images than .75"

Elements in Use

CONTACT
IDENTITY / IMPROPER USE 14
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Color Palette

Our colors are as important to us as the logo itself. They’re part of the
brand'’s personality. We have established primary colors: Stability, Bravery

and Passion. The Secondary colors are to be used moderately.

STABILITY

Our stability tone encapsulates the depth of our mission.
As we are a strong, grounded, and trustworthy venture.

BRAVERY

As the color of wisdom, our purple tone emphasizes the power and

bravery we want our consumers to lean into when using Resilient Mom.

They are brave to seek more for themselves and their future families.

PASSION
Passion, which is a strong magenta promotes not only compassion

and kindness but also encourages a sense of self respect.

EMBRACE
This color is the manifestation of a hug between mother and child.
A warm joyful tone, that emits positive emotions and a general feeling

of optimism. It contains the power to reset a day and provide hope

and empowerment.

BALANCE
As a neutral tone, our stone color provides foundation

and reliability to our palette.

Bravery

Passion

C88 M74 Y49 K48
R32 G48 B57
#203043

Cé67 Mé68 YO KO
R107 G99 B172
#785DF7

CO M86 Y36 KO
R239 G76 B115
#FE4AT2

IDENTITY / COLOR PALETTE
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We use Avenir for headers and body copy and Cormorant Garamond for titles and decorative text.

COPYWRITING Avenir is sleek, simple and easily legible. It flows nicely, and keeps a cohesiveness throughout the text.
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Avenir Next Ultra Light
Avenir Book

Avenir Next Ultra Light

Aa Bb Cc Dd Ee Ff Gg Hh
i Jj Kk LI Mm Nn Oo Pp
Qg Rr 5s Tt Uu VW Ww Xx
Yy/Zz 1234567890

Avenir Black

Avenir Book

Aa Bb Cc Dd Ee Ff Gg Hh
i Jj Kk LI Mm Nn Oo Pp
Qg Rr Ss Tt Uu Vv Ww Xx
YyZ2z21234567890

Avenir Black

Aa Bb Cc Dd Ee Ff Gg Hh
li Jj Kk LI Mm Nn Oo Pp
Qg Rr Ss Tt Uu Vv Ww Xx
YyZ221234567890

IDENTITY / TYPOGRAPHY
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Typography

For titles and decorative text, Cormorant Garamond is a bold serif text and matches
our brand’s powerful personality but still has an elegance woven throughout.

Cormorant Garamond Light Italic
Cormorant Garamond Medium Iralic

Cormorant Garamond Bold Italic

Cormorant Garamond Light

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
Vo Ww Xx Yy Zz1234567890

Cormorant Garamond Medium

Aa Bb Ce Dd Ee Ff Gg Hh i |j Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
VoWwXx Yy Zz1234567890

Cormorant Garamond Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
VoWwXx Yy Zz1234567890

Note: Make use of non italic variations of Cormorant Garamond for emphasis and visual interest

IDENTITY / TYPOGRAPHY
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Our visual elements are both bold and personable.
They are selected to capture the imagination and present
the likeness of our consumers in an equitable fashion.

Imagery
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Photography

The overall consistency with using representational images
imposes a powerful tone while still maintaining a softness.
This upholds Resilient Mom's respect for true community.

REPRESENTATION

Photographs should resonate with our audience

by capturing natural and spontaneous moments.

These images should be clutter free, and display happy,

powerful, confident BIPOC women.

EMOTION

Another style of photography that can be used are images
that display emotion to create a sense of intimacy with the
audience.

LOCATION

It is important to use appropriate locations for photographs,
where distractions are not apparent.

PORTRAITS

Portrait photographs should use simple lighting with a solid
background or in a relevant environment with a shallow

depth of field.

IMAGERY / PHOTOGRAPHY
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Photography

PHOTOGRAPHY GUIDELINES

To keep a consistency throughout Resilient Mom
platforms, photography should encompass a natural
and spontaneous feel, and avoid using

stock photography.

Low aperture images so the emphasis is on the
subject, and extreme angles should be avoided.

High contrast images are preferred.

IMAGERY / PHOTOGRAPHY
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Our icons are the visual expression of our services and tools. The icons are simple, modern,
friendly and communicate the key components that will be featured in the Resilient Mom app.
COPYWRITING While each icon is visually distinct, all icons should have consistent line weights and style.
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The approach to illustration is rooted in our brand personality. Our semi-realistic illustration style,
accurately represents the empowered women Resilient Mom champions. They can only be used with
COPYWRITING the brand colors on the Resilient Mom Website and other merchandise in the future.
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N e N e
"\ A% \
W WD

IMAGERY

g, TN S
LY

Photography
lconography

I[[lustrations
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MOBILE APPLICATION Brooklyn Babies

by NYU Langone Health

Pregnancy App for BIPOC Moms
Resilient Mom

COPYWRITING
_ Our mobile app follows a white label approach and is therefore customizable to each hospital
Rl partner. The interface design of the mobile app will stay the same, however the app name, logo
and colors will be custom to the hospital partner. For example, here we used the purple palette
from NYU Langone Health’s branding. This white label approach presents the opportunity for us to
Tone partner with multiple hospitals and only have a central system to maintain.

Free

Attributes
View in Mac App Store

IDENTITY

Logo Mark / - \ / s \ / o \ / s \ / 9 9_ N

. . : Hello, 7 : Hello, 5 8 Hello, . Hello, 7
G Ul d e | INes g*’l, Jane Smith Q g“’! Jane Smith @ !‘:"} J:n:Smith @ gﬁ’! Jane Smith @ Yoga Classes

I g I | Today, you are pregnant for I
Communlty Exercise with Resilient Mom 24 weeks Prenatal Yoga Class 3.2m
lm proper Use Discussion Forum A , |
pregnancy journey. Resilient Mom offers exercise Baby and Me Yoga Class 6m
classes to help you achieve your fitness goals.
5 3 5 2021 AUG
Ask a Question Start a Discussion < . Prenatal Yoga Class 8.2m
Color Palette Tip of the day ~
1 2 3 4 5 6 7
a | | °
] i l Q ] i i Q i
h 8 9 0 M 12 13 14
I'm having really weird cravings... Popular Classes 15 16 17 18 19 20 21
eirdest cravings anc id to even say them out loud What is oy 22 23 24 25 26 27 28
9 e +75 view discussion ) _T\ >, °
— 4 29 30 31
IMAGERY o E 0 &
‘‘‘‘‘‘‘‘‘
Best at home remedy for my itchy skin?? 9
1;; (" my stretc ' Tuesday August 10, 2021
Pre-natal Exercises )
@ a 0 view discussion ) Appointments: Prenatal Apt | 2:30pm | NYU Langone
P h O t O g r a p h y 7 - A [ ——— Classes: Infant CPR | 11:00am | NYU Lagone \/71‘51‘[' yOllr dc]'l[ist,’
7 = » Reminders: Remember to call Dr.Smith about ultrasound
! C
b o Hormonal shifts during pregnancy can leave
I'm nervous | might have a hemorrhoid? HELP! » - L gl s you with an increased risk of gingivitis. 9
| C O N O g r a p h y embatassed tosuen write shout tis, Bt feally went o knoy Low-impact Aerobics Beginner Prenatal Yoga g Birth Plan @ Create New Increased progesterone and estrogen levels
periencing this: The;otherwesk(l noticed) t 15 minutes 10 minutes 5 interact with the bacteria in plaque,
leading to swollen, tender or bleeding gums. 9

9 a +49 view discussion )
. EXPLORE ALL
Illustrations B .

Elements in Use \\‘ . Qj \Q ° C Qj k‘ — 5/ \ﬁ — BJ \Q » 9)

CONTACT
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3 RESILIENT
@ B

COPYWRITING WEBSITE

Voice
Here are the elements in use in the Resilient Mom user-friendly website.

Attributes Our website redisplays our logo, illustrations, color palette, photography style and all visual
elements we deem fit for the Resilient Mom brand. _

Tone She is oul;.{mly focus.
Hospitals are our partners. ™

The community is the stage. »

IDENTITY

Logo Mark App Features

Find a hospital near you

Resilient Mom provides users with an immersive and community-based I ik Certion B St Diseusraon

G u I d e | I n e S experience to assist with your pregnancy journey. I

................. -
Birth Plan )
NYU Langone Health = o8
r O e r S e 550 15t Ave, New York, NY 10016, Unired Stat & Track your pregnancy, schedule check-ups, and create a nutrition plan.
l I I Resilient Morm focuses on the key details necessary for a well-planned pregnancy.
Best t homa remed
Q n B o8 wdiscusion
Family Health Center at NYU Langone Q - &3
220 131 51, Brockly, NY 11215, Unitd Sistes D Q&A + Forum
i ervous | might hve  homarthcid? HELP!
provides peer-to-peer support and sparks true community through conversation. L ]
08 o dicusion Y
. 3 . :
NYU Langone Hospital Brooklyn Q - &5
150 55th St, Brooklyn, NY 11220, United States W"‘:‘:’D"’

a o no® . i .
Typography s o E - Parmersths
— R
'NYULangone ROWAR et et
\_"Health B|-| EALTH‘D LR A

equity and better pregnancy outcomes.

Help bring Resilient Mom
to hospitals near you.

Resilient Mo is always laoking to expand our hespital partnerships across
the United States. Sign up to advocate for Resilient Mom in your area.

REQUEST A PARTNERSHIP IN YOUR AREA

he different stages in the
stories about the emotions and

Video Classes
We support hospitals by assisting in their efforts to

.. A
Educational and insightful video content about pregnancy »
and motherhood. J/ ' forge a connectio e community. In addition,
\ o h e provide a co ased a
c sner aternal hea cal en om su| orts

Transportation H E A L T H C A R E women at every step throughout the pregnancy
. journey, from family planning to maternity leave.
- [

PARTNER WITH US

Photography

Support to arrange transportation help for hospital
and clinc visits.

lconography

[[lustrations

Elements in Use

CONTACT
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MERCHANDISE

Health

FOWERED BY

RESILIENT
MOM

IMAGERY / ELEMENTS IN USE
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We want to connect with users, healthcare providers, advocates, and any

party interested in sharing our mission of revolutionizing a broken system.

2032 Linden Street,
Queens, NY 11385

info@resilient.mom

Tel: 561-212-0451



